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- A case of the Hong-gah Museum
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Abstract

Art museums are often considered places for only the elites. In order to be more accessible
to the general public, art museums have been seeking new ways to get a wider audience and
to make art more involved with people's lives. Located in Taipei, the Hong-gah Museum, a
private art museum, which owns a large collection of various kinds of artworks, especially
embroidery and those created by modern Taiwanese artists, is making efforts to get closer to
the community. With the support of the National Science Council (NSC), the Department of
Graphic Communication at the National University of Arts, the Hong-gah Museum, and Artkey,
an art licensing company, are collaborating on a project “The Promotion of Traditional
Production Industry through Archived Artworks,” which aims at promoting art and creating new
marketing opportunities for traditional art through the application of digital archives. With four
value-added dimensions, including knowledge, culture, activities, and commerce, the project
offers a link between artists, physical museum, marketing, and the public. Through the process
of digitalization, authorization, value-added application, and marketing, collections from the
Hong-gah Museum would have a better chance of exposing to the public. A model of promoting
art and creating new value for traditional art is thus established. How the model works and what
the expected achievement is will be discussed in this paper.
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with artworks, the less distance there would model, therefore, is worth trying for
be between museums and the public. The museums.
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